
COMPETITION
RULES

Homegrown is an Urban Lifestyle clothing brand established in 1997, it’s 
rooted in contemporary city culture with a strong local influence. The brand 
represents ambition, creativity and everyday expression. Through this 
competition, Homegrown aims to discover fresh design talent and give 
creatives a platform to showcase their interpretation of modern urban culture.

Your task is to create original T-shirt graphics that embody urban lifestyle, 
creativity and local identity, for the Homegrown Brand. Then market, promote 
and sell your signature T-Shirt line to win the ultimate price.

Suggested Themes & Keywords

Urban culture, streetwear, city life, music, hustle, local pride, youth culture, 
typography, illustration, identity, sports, success, movement, rhythm.

Eligibility

This competition is open to designers, artists, students and creatives of all skill 
levels between the ages of 16 - 35yrs. 

Entrants should be legal residents of Namibia. Entrants below 18 years of age 
may participate via their parent or legal guardian, who will submit entry on their 
behalf. 

Categories

There are two categories, which one can enter.

• Student - for High School/College Students
• Open Category - for those who don’t fall in the above                                                                    
 
Designs should reflect:

• Urban lifestyle and street culture
• Local influence and authentic expression
• Creativity, originality and strong visual impact

Designs should feel relevant, contemporary and wearable, with appeal to a 
broad urban audience.

How to Enter

• Download the official Homegrown Design a Tee Template from the 
competition website.

• Create and submit your design via the online entry/submission form.
• Participants may submit more than one design. Each entry must comply 

with all other Terms & Conditions.

Submission Requirements

• Designs must be original and created by the entrant
• Maximum of 5 designs per entrant
• Designs must be created using official Homegrown templates provided 

on the competition website
• Mock-ups may be submitted in addition to final artwork
• Artwork should be designed specifically for T-shirt application
• Accepted file formats: PDF (preferred), AI, EPS, SVG
• Layout size: A4 (210mm x 297mm), portrait
• File size per submission should not exceed 30MB
• All official Homegrown brand assets (logos, fonts, brand elements) will be 

provided and must be used where applicable

Design Guidelines

• No Offensive, hateful, or discriminatory content
• No Explicit or obscene imagery or language
• No Copyrighted material or third-party intellectual property
• Only original works to be submitted, i.e., you must be the sole creator       

of all images and illustrations.  
• Submitted designs may not have been and my not be submitted            

to other competitions.
• Designs should not have been manufactured or sold elsewhere prior     

to submission.

Use of AI & Copyright

The use of AI-assisted tools is permitted; however, entries must demonstrate 
clear creative direction, originality, and meaningful human input.

Generic, unedited, or low-effort AI-generated designs will be disqualified
Entrants using AI tools must ensure that:

• The final design is substantially transformed, curated, and 
• refined by the entrant.
• The design does not infringe on any third-party copyrights, 

trademarks, or intellectual property.
• All elements used (AI-generated or otherwise) are legally     

eligible for commercial use.

Homegrown reserves the right to request process documentation (such as 
sketches, prompt summaries, or design development steps) to verify originality 
and effort.

follow us on

design.homegrownapparel.co.za


